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ABSTRACT

The Digital India Programme of the Government afignaims to transform India into a digitally empawe
knowledge economy. ‘Faceless, Paperless, Casldebe iprofessed role of Digital India Programmeridias modes of
payments are available as a part of converting aniito ‘Less-Cash Society' e.g. Banking Cards, USSEPS, UPI,
Mobile Wallets, Banks Prepaid Cards, Point of S@®S), Internet Banking, Mobile Banking and MicrdMs etc.
Therefore, the Government aims the transform India Digitally Empowered, Knowledge-based Less Castnomy.
Digital Empowerment and easy access to Interneiliato the common person has opened a great dppdy for E-
Business to evolve, grow and flourish. Governmeatsnt initiatives to move towards Less Cash Eopnare an added
advantage for the E-Business to grow. Theoreticdlere seems to be a direct correlation betweeow@r of E-
Commerce and Digitally empowered less cash econdioyement from ‘physical cash-based economy' tgitali
cashless economy' also indicates the major shifiusiness activities from conventional unorganizggdrmal sector to
technically well equipped, organized formal sectws.of July 2016, there were around 462 millioieinet users in India,
which may surpass 635 million in 2021. Therefoheré is a huge opportunity ahead for E-Business Bf@iommerce
firms to explore the vast customer base. The airth@fresearch paper is to study the impact of Emgrdigitally
Empowered, Less-Cash Economy on Growth of E-Bussimes$ndia. Theoretical analysis and Secondary D&tam

various online sources have been used for the rebea
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